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Total Opportunity is Increasing

Prescription

HA
50% First-time
wearer

First-time
wearer

Average age 59*

7-10years
from first awareness
to solution

3-5years
from first awareness
to solution

Sources: Carr, K. (2020). 20Q: Consumer insights on hearing aids, PSAPs, OTC devices, and more from MarkeTrak 10. AudiologyOnline, Article 26648.,

Sony | Hearing Control app, data on file.

449% HA wearers
know HA Brand

Sony Brand
90% Trust
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OTC Consumers Recognize HCP Value

62%

Sources: Remesh Study, data on file

89%
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FDA cleared 510 k certified self fitting OTC hearing S©NY
aids .

Sony CRE-E10
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Can Roger Benefit from OTC?

« 64-year-old
No medical contraindications
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How Does OTC “Measure Up"? SONY

Roger’s Right REM

Right Ear 65 dB
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Public Perception of Sony OTC SONY
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Hearing Care Professional Success

Champions of change

« Motivated to capture new leads

- Inspired not to let patients walk out without a solution
« Embrace change in the industry

»6) aspire i

AUDIOLOGY & HEARING L miNe & NEARABLES

* Private Practice

« Multiple Locations

e Offers OTC to save the
sale

 Utilizing OTC digital
marketing to capture
more leads

* Private Practice

1 Location

« Offers OTC to save the
sale

« Sony OTC available
through eCommerce

Randi Yontz Kim E Fishman
AUdiOIOgist, Owner Audiologist, Owner, and CEQ



Sony OTC Resources for Hearing Care Professionals

Understanding OTC
Hearing Aids

SONY

Sony OTC Hearing Aids Talk Track:

Mild to Moderate
Hearing Loss

SONY

Hear What
Matters Most

Every moment made crystal-clear.
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